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Ned Fulmer is no longer working
with The Try Guys. As a result of a
thorough internal review, we do
not see a path forward together.
We thank you for your support as
we navigate this change.

View more on Instagram
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678,869 likes

View this post on Instagram

Note that Ned fails to address
the power imbalancel







hat happened.
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What were some of the rhetorical moves we've

seen’?




e
What were some of the rhetofical moves we'v

seen’
e Repeatedly make same/similar claims (Ned)

e Some apparently unscripted content
e Displays of seemingly sincere emotion
e Quickly created/posted content
e Responding to viewer needs/concerns
e Applying:
o Ethos: "Look how we've reacted to this crisis"

o Pathos: Emotional displays of grief, anger, etc

o Logos: "Here's what our lawyers say we can say"
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This presentation was inspire an article on
NPR...

This article examines similarities between
the "blog culture" of the early 2000s and
the way the world of YouTube has evolved
markers of authenticity: developing a
brand identity, oversharing, creating fan
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disappointment. (It's a good article; you She says e yo e o talk publicy aous your personat e, pevpl

feel entitled to know how the story ends.

should read it!)




With a partner, imagine that you're the PR team

for an up & coming YouTube influencer:

1.Describe who this person is...
2.Name & describe some of their signature "moves

of authenticity."
3.The scandal that takes them out.

4.What they might do to repair their image after the

dust has settled.
5.Share your creations
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Questions?

Thoughts?
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